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• We have been tracking concern about the Coronavirus (COVID-19) in 
our tracking surveys for the past 4 weeks. This found concern over 
spread of the disease was different for many sub-groups. As a result, we 
hypothesize the propensity to take precautions would also be lower with 
less-concerned sub-groups. 

• As prevalence and awareness of the disease increased, we developed 
an in-survey message test to see if and how we could increase 
likelihood of people to take precautions to prevent the spread and flatten 
the curve. We are using results of this test to conduct an information 
campaign (SMS + Digital) with communities (members + non-members) 
where Working America is running a field operation. 

• Goal: Increase precautions taken

Purpose of Research
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• In-survey experiment conducted 3/16/2020 to 
3/17/2020

• On-going weekly tracking survey

• Sample size: 3,818

• States in sample: CA, KY, MI, MN, MO, NC, 
OH, PA, VA

Details of Study
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Baseline Tracking 
Findings
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Concern Over the Spread of COVID-19 
Has Increased In the Past Two Weeks
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However, Concern of Key Sub-Groups 
Lag—Trump Voters
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Concern of Key Sub-Groups 
Lag—Hispanic Respondents
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Young Respondents Have Seen Biggest 
Jump in Concern of Any Sub-Group
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• Concern over the spread of COVID-19 has 
sky-rocketed, but lags behind with certain 
populations. Namely Trump supporters and 
Hispanic respondents. 

Key Takeaways
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Baseline Behavioral 
Changes

March 16th + March 17th 
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• A vast majority of respondents say they are “social-distancing” 
(93%), however many are not adopting behavioral changes 
recommended to stem the spread. 

• We asked respondents to select all the behavioral changes they 
are currently taking to stem the spread of COVID-19. On average 
respondents are doing 3.5 of these. 

• Avoid bars (44%)
• Avoid restaurants (41%)
• Avoid contact with anyone with symptoms (61%)
• Cancel non-essential medical appointments (21%)
• Cancel social gatherings (67%)
• Gather medicine/food to quarantine (31%)
• Wash hands more often (89%)

Behavioral Changes
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Behavioral Changes: Sub-Group Baselines

Sub-group Avoid 
Bars

Avoid 
Contact w/ 

Symptomatic

Avoid 
Restaurants

Cancel 
Medical 

Appointments

Cancel 
Social 

Gatherings

Gather 
Food/

Medicine

Wash 
Hands More

 18 to 34 42% 62% 41% 20% 73% 39% 92%

 35 to 52 45% 58% 42% 23% 68% 33% 88%

 53 to 71 37% 64% 39% 19% 60% 25% 90%

 72+ 52% 71% 54% 25% 69% 36% 93%

 African American 40% 59% 34% 21% 59% 49% 86%

 Asian 40% 72% 36% 20% 80% 52% 96%

 Caucasian 44% 62% 42% 21% 68% 31% 90%

 Hispanic 23% 64% 24% 11% 63% 20% 81%

 Democratic Voters 49% 64% 46% 22% 74% 35% 92%

 Trump Voters 29% 54% 29% 18% 49% 24% 84%

 College 46% 62% 43% 21% 74% 34% 92%

 Non-college 41% 57% 37% 21% 61% 30% 88%
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Behavioral Changes

Sub-group
Number of 
Changes 
(Out of 7)

 18 to 34 3.7

 35 to 52 3.6

 53 to 71 3.3

 72+ 4.0

 African American 3.5

 Asian 4.2

 Caucasian 3.6

 Hispanic 2.9

 Democratic Voters 3.9

 Trump Voters 2.8

 College 4.0

 Non-college 3.2
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More Concern = More Behavioral 
Changes
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• Change in behavior and concern of getting 
sick are directly linked

• Sub-groups that are least concerned and least 
likely to change behavior are Trump voters, 
Hispanic and non-college respondents

Key Takeaways
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In-Survey Message 
Test
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• We tested 5 content variants to see which moved respondents 
overall—on concern of getting sick and behaviors they said they 
would change. 

• Respondents answered baseline questions
• Were randomly shown a message variant
• Respondents answered the questions a second time

• The results of this test are intended to move both the overall and 
the sub-groups we are looking to increase adoption of prevention 
practices with

In-Survey Test
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Message 1: Fox and Friends
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Message 2: Celebrity Testimonials
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Message 3: NowThis 
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Message 4: Fact Sheet 



22

Message 5: Trump Administration
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Topline Results

Metric Changed Message 1: Fox 
and Friends

Message 2: 
Celebrity 

Testimonials

Message 3: 
NowThis

Message 4: Fact 
Sheet

Message 5: 
Trump 

Administration

Overall Behavior Change 4.7% 2.4% 4.4% 2.4% 2.7%

Concern for Getting Sick 3.4% 0.4% 1.4% 0.7% 2.9%

Avoid Bars 6.4% 3.0% 3.8% 4.7% 5.7%

Avoid Contact w/ Symptomatic 4.6% 3.0% 5.2% 3.0% 2.7%

Avoid Restaurants 5.2% 3.5% 7.5% 5.4% 1.9%

Cancel Medical Appointments 12.4% 3.8% 11.0% 6.4% 8.7%

Cancel Social Gatherings 2.6% 0.8% 1.5% -0.4% 0.5%

Gather Food/Medicine 0.3% 2.3% 0.0% -0.1% -0.5%

Wash Hands More 1.7% -0.2% 2.3% -0.2% 0.5%

Lime Green= Statistically significant change at 90 CI
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Responsive Sub-groups: Overall 
Behavior Change

Lime Green= Statistically significant change at 90 CI
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Next Steps
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• Working America will be delivering a scaled-digital ad and SMS 
outreach to geographies where we have a large presence. We 
will use a mix of these messages to increase concern for and 
behavioral change among those we reach. 

• Based on the message test, we will use variants of sources to 
boost to responsive audiences (i.e. to reach Trump voters utilize 
Fox and Friends)

• We will continue to conduct tracking surveys to monitor progress 
and commitment to behavior change

Working America
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• Please share: Thoughts and any insight that could be helpful in 
improving our outreach for the community as we mobilize our 
resources to take on COVID-19

• Content to Reach Sub-Groups: In particular, we are seeking 
partnership and expertise in raising awareness and adoption of 
prevention practices with specific sub-groups– namely Trump 
voters, Hispanic and non-college respondents. 

Partners and Allies


